Parrot: Recruiter says the young artist is better than Andrew Wyeth
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ings at the Raindance Gallery and
came away with three quick sales
and $3,100.

A year ago, Parrot began his se-
nior year at Beaverton High School
certain of only two things: He was
good, and he wanted to pursue art as
a career. The decision to become an
artist was still fresh. It was only aft-
er his sophomore summer that he
began to understand what he could
do with his talent.

“T never considered it as a carcer
option,” he says. “When I was a kid,
I used to do all sorts of things —
comic book drawings, things like
that. But I wasn't serious about it
until I went to the Kansas City Art
Institute’s summer program after
my 10th-grade year.

“It really opened my eyes. That’s
when I started going after it.”

At the beginning of his senior
year, Parrot tuned into the same
channels all prospective artists do.
He applied to all the major art col-
leges with a hail of application
forms, slides and presentations.

He hit his first big number in Jan-

uary, when Scrabba visited Portland
and looked at Parrot's portfolio, She
liked it immediately.

“Chris has a remarkable ability to
detect from life,” she says, “and to
communicate, in a very subtle way,
a profound emotion about the hu-
man condition.

He does it “while avoiding senti-
mentality in his art. At this point,
he's far, far better than Andrew
Wyeth, because he avoids that senti-
mentality.”

It’s no small compliment. Wyeth is
perhaps the most popular of
20th-century American artists.

The conversation with Scrabba
persuaded Parrot to enter a self-por-
trait in the talent search in April.
Not only did it win, it now hangs in
the Pratt administrative office.

“It's definitely a big thrill,” says
Parrot. “I'm not sure I'm going to be
so thrilled looking at it every day —
[ think I've moved beyond that now
— but I'm really flattered.”

If Pratt made him a celebrity, a
chance meeting with Raindance Gal-
lery owner Charles Compton in
downtown Portland made him some
money. Parrot and his father, sports
promoter Brian Parrot, were on
their way to see if an acquaintance
of his dad's would show Chris’ work.

They ran into Compton on the
street. When he saw the portfolio
and heard about Pratt Institute, he
offered the younger Parrot an outlet
for his art.

“I knew he had a particular talent
that you don't have just from
school,” says Compton. “He's got a
very strong mind and a good hand.
What intrigued me was the quality
of the drawing for a guy his age.”

Earlier this month, Raindance dis-
played four Parrot drawings. Three
sold the first day — for a total of
$3,100. The fourth, a portrait of Bri-
an Parrot, would have sold had not
the father claimed it for himself.

All this will give Chris Parrot

much to think about on the flight to
the Big Apple.

“What I hope,” he says, “is to do
well in New York. I knew it was nec-
essary to be in a place like that. Not
just because of the competition, but
because of the museums and galle-
ries. | want that stimulation. But at
the same time, it’s a little intimidat-
ing.”



